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•	 Europe’s	largest	low	fares	airline
•	 31	bases	and	825	low	fare	routes	
•	 Flying	across	26	countries
•	 Connecting	150+	destinations
•	 Will	carry	67	million	scheduled	passengers	in	2009
•	 Top	15	travel	site	for	GB	and	Ireland	(as	ranked	by	Nielsen	and	Hitwise)

We	are	proud
to	be...

The	world’s	largest	international	passenger	airline!

With	over	99%	of	Ryanair	flights	booked	online,	and	with	all	new	passengers	checking-in	online,	
Ryanair.com	is	a	valuable	destination	for	advertisers	to	reach	consumers	who	are	open	to	discre-
tionary	e-commerce	expenditure.www.Ryanair.com



www.Ryanair.com

Ryanair	currently	attracts	15	million	
monthly	unique	visitors	who	generate	
5	billion	page	impressions	per	annum.  
www.Ryanair.com is Europe’s largest travel website as 
measured by transaction value.  
99% of our passenger sales are via www.Ryanair.com.

Our
Visitors

This unique audience cannot be accessed through any 
other travel distribution channel and is especially attrac-
tive to advertisers:
- Proven to respond to offers
- Proven to transact online
- Rich in high spending 25-44 year old demographic
- Unparalleled reach in the European travel segment.
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Where	are
we	based?

•	34	Bases
•	150+	Airports
•	26	Countries
•	Over	900	Routes
•	1,000+	Daily	Departures
•	199	Boeing	737-800s
•	Youngest	fleet	(av	2y)
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Where	does	our
website	traffic
come	from?

Ryanair.com	boasts	5billion	page	impressions	a	year	
across	22	different	countries,	according	to	figures

from	third	party	measurement	agency	XiTi.

Audience report
document edited by XiTi on the 18/08/2009
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Level 2 sites
Content > Level 2 sites
Complete statement of the level 2 sites. Level 2 sites are entities constituing the
site and having the same analyses as the site.

Analysis perimeter:
- Website : RYANAIR
- Period : 7/1/2009 to 7/31/2009
- Comparison period : 5/27/2009 to 6/26/2009

Levels 2 Visits Page views Visitors Page views per visits Behavioral quotient
Total (Global) 35,621,849 +6.9% 437,552,542 +19.9% 29,441,845 +6.2% 12.3 +11.8% 285 +11.3%

UK 13,063,151 +8.3% 129,959,592 +16.6% 11,075,230 +7.8% 9.9 +7.6% 231 +6.4%

Italian 5,561,654 +8.8% 71,567,642 +27.4% 4,574,720 +7.8% 12.9 +17.3% 296 +16.5%

Irish 4,478,102 +4.1% 29,493,791 +10.5% 3,839,129 +4.1% 6.6 +6.4% 143 +5.2%

Spanish 3,859,148 +9.4% 47,946,725 +27.7% 3,261,658 +8.9% 12.4 +17.0% 293 +17.2%

German 3,117,026 +3.9% 35,912,704 +12.2% 2,660,894 +3.3% 11.5 +7.5% 262 +6.5%

French 2,677,059 +6.7% 31,041,649 +17.7% 2,301,839 +6.2% 11.6 +10.5% 263 +8.7%

Polish 1,695,278 -2.0% 28,986,095 +17.4% 1,366,178 -2.3% 17.1 +19.6% 385 +20.7%

Dutch 1,607,027 +10.5% 20,990,413 +24.7% 1,369,570 +9.8% 13.1 +12.9% 293 +11.8%

Swedish 963,769 +5.8% 11,737,142 +22.8% 820,992 +4.7% 12.2 +16.2% 276 +14.0%

Portuguese 440,883 +24.5% 5,620,743 +51.8% 371,447 +24.9% 12.7 +21.0% 297 +20.7%

Norwegian 320,910 +23.5% 3,675,992 +47.0% 273,694 +22.1% 11.5 +19.8% 259 +13.6%

Danish 245,968 +11.3% 2,781,781 +21.9% 209,068 +10.4% 11.3 +9.7% 255 +6.2%

Finnish 218,747 +5.5% 2,613,319 +17.3% 185,950 +4.4% 11.9 +11.2% 268 +10.3%

unclassified 214,967 -30.9% 441,918 -34.8% 209,499 -29.2% 2.1 -4.6% 51 +2.0%

Latvian 208,544 +10.2% 3,856,186 +39.6% 165,248 +8.9% 18.5 +26.7% 439 +33.4%

Slovakian 197,092 -5.1% 3,074,150 +16.2% 157,615 -5.6% 15.6 +22.8% 352 +25.3%

Lithuanian 150,388 -9.0% 2,862,296 +2.2% 121,865 -7.9% 19.0 +12.4% 435 +12.7%

Catalan 123,462 +5.2% 1,528,971 +26.8% 105,426 +4.0% 12.4 +20.4% 284 +21.9%

Czech 100,546 +0.1% 1,452,023 +26.9% 83,657 -0.1% 14.4 +26.3% 322 +29.3%

Hungarian 81,532 -7.2% 1,032,106 +12.7% 69,455 -8.0% 12.7 +22.1% 273 +21.3%

Swiss 42,650 +7.8% 326,745 +21.8% 37,525 +7.8% 7.7 +13.2% 165 +11.5%

Croatian 24,986 -2.9% 311,888 +6.7% 21,297 -2.8% 12.5 +9.6% 275 +7.0%

Maltese 23,240 +9.6% 278,101 +30.3% 19,299 +9.7% 12.0 +18.8% 266 +19.8%

Austrian 5,485 (=) 60,578 (=) 4,902 (=) 11.0 (=) 240 (=)
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Who	books
online?

Source: Ryanair Customer Survey 2006, UK & Irish Government Statistics

AGE	PROFILE
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Why	do	they
fly	with	us?



MBNA Ireland is owned by Bank of America, one of the world’s largest banks.

MBNA Europe’s 7 million customers have made us the Republic of Ireland’s third larg-
est credit card provider; a strong online presence and excellent deals are keeping 
us there

MBNA Ireland credit cards are endorsed by almost 90 organisations as diverse as 
Ryanair, EBS Building Society, Irish Heart Foundation and Munster Rugby

Our
Partners

Booking,com is Europe’s leading online hotel reservations agency. 
Low prices! No reservation fees! Save money! Best Price Guaranteed!

Hertz is the world’s largest general use car rental brand, operating from 
over 8,100 corporate locations in 147 countries. Hertz is in its 90th year of 
delivering quality car rental solutions to leisure and corporate customers.

AXA Travel Insurance is an insurance intermediary, specialised in insurance serv-
ices and management within the AXA Assistance Group, a member of the AXA 
Group, and offers international travel insurance, business and corporate insur-
ance, expatriate insurance and travel and card enhancement solutions. AXA Travel 
Insurance has a worldwide operational capacity, thanks to the international net-
work of AXA Assistance Group and AXA Group.



RyanairVillas.com is among the most cost-effective advertising channels available for prop-
erty owners and/or agents interested in renting their vacation or holiday homes and boosting 
income from their properties. We provide owners with the opportunity to advertise their self-
catering properties – be they villas, holiday homes, apartments, chalets, gites, farmhouses, 
cottages – online to millions of holidaymakers each year for a fixed, simple advertising fee. 
With incomparable access to over 60 million Ryanair passengers every year, you can also 
avail of unbeatable promotion and advertising through Ryanair and other channels.

Hostelworld.com is the market leader for reservations to the budget, independent and  
youth travel market. Search over 21,000 Hostels, B&Bs and Budget Properties across 
7,000 destinations in over 170 countries worldwide with Hostelworld.com! With beds 
starting from as little as €7 / £5, choose from over 13,000 properties throughout Europe 
and Morocco alone. View our traveler ratings and reviews, property descriptions & 
facilities, and consult a map of your destination to help you make the perfect accom-
modation choice. Sleep Easy on your travels, with Hostelworld.com!

Terravision, Europe’s leader in low-cost airport to city centre shuttles, operates cheap, easy to use 
and seamless transfers by coach from Europe’s main low-cost airports including London Stan-
sted, Rome Ciampino, Milan Bergamo, Dublin, Frankfurt Hahn and  Liverpool to their respective 
city centres. Comfortable coaches, frequent departures scheduled around Ryanair flights and 
unbeatable prices ensure our services are the best way to reach your city of choice. Tickets can 
be purchased on-line, at the airport or on Ryanair flights. For more information and discounts on 
our already low fares, visit www.terravision.eu. Terravision, the right service, at the right price!

Our
Partners
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Home	Page:
MPU	300	x	250	above	the	page	fold	
for	1024	x	768	resolution	browser

Home	Page	and	Other	Display	Pages:
Skyscraper	120	x	600	on	the	RHS	with	the	
uppermost	100	pixels	visible	above	the	page	
fold	for	1024	x	768	resolution	browser



Mailing:
•	Newsletter	Ezine
•	Confirmation	Email	Advertising	Positions	
•	Before	You	Travel	and	Welcome	Back	Emails	

Other:
•	Dynamic	Display	Advertising	Options
•	Destination	Pages	

Now	Available:…
•	Exterior	Aircraft	Branding
•	Further	Display	Advertising	Placements	throughout	the	site
(contact	sales@airportmarketingservices.com	directly)

www.Ryanair.com

Coming	soon…

www.Ryanair.com



Strong	Ryanair	brand
•	 Cheeky,	irreverent,	enterprising,	innovative,	young,	fast-growing,		international,		
 value for money

Europe’s	leading	travel	website
•	 15 M unique visitors per month
•	 330 M page impressions per month
•	 Exclusive online access to Ryanair passengers - 99% book online

Ryanair’s	passengers	constitute	a	premium	advertising	audience
•	 High proportion of 25-44 year olds
•	 Respond to offers 

Why	advertise	with	us?

www.Ryanair.com



Competitive Rates available, for further information please contact
Aileen	O’Mahony	at	sales@airportmarketingservices.com

Rate	Card	

www.Ryanair.com
Exclusions 

1. Category Exclusions. All advertising will be subject to Ryanair approval. This approval will not be unreasona-
bly withheld. No advertising will be accepted from the following business categories: car hire, hotel and hostel 

accommodation, travel insurance, credit card, bus/coach airport transfer, tourist boards and tours.


